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score

N ; 4 minute update
5 ® - I
b o B Attention economy S c | I e
Does the perfect smile dazzle while
A damaging our self-esteem?
3 L3 Dental healthissues concerned about
Bowcnid v Mevipew Q bt v (@ Pemain v F asrcnt v @ i v
Cn et pebnl
CYTE T S - - Neowe iren o Gk e Ot
ey
- Paem P eating ool - I (o i +tatn e
S e Wy
R &= f e
e
— -
=
. T

Can lie low keep us afloat?
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Re-energise me
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Challenge 4

More in than out
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More in
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Nudge me 1o conmect

0 Modest
mixology

14l

Getaways
refined

Nudge me 1o connectsc
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udge me 10 connecticn

plug in

How to embrace the.
dynamic reaity of
your customers werld
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Mid.

define this week

tap into

1o respond to

Emerging
curve balls

how much it changes
your mood, more
Seems possible...

Finances sound more
under control, but
¥m still noticing a
steap food shop

I desperately need a

let's hooe this is t...

Youl be surprised the
transformation you
can achieve with a
little spend at home.
have fun trying
something new

What do you want
to make sure
happens this
summer? This year?
Don't put too much
pressre on yourself,
na
ssibilities will
ke you feel good

Affordable fun this
summer - with or
without the holiday

Help for school
holidays - affordable
adventure!

Shared narratives to
bring us together —
we need positive
conversations.

Noisier alternatives
10 "buy a house™
dreams... new role
madels and
alternative paths

High interest rates
Inflation
Strikes/pay Increases

United on ‘we need @
change - divided on
what change

Unemployment

House prices and
rental market

Exam rosults
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WIS

335k interviews over 3 years
50+ households tracked
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Situation score



My life feels normal

Freedom
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Still far from normal



Covid deaths vs. feelings of normality
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Health concerns = not normal Score
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My life feels normal
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Dispersion Exhaustion Inequality

Three big forces thsecore



What feels right
45%

40%
35%
30%
25%

20%

--Me time  -O-Time connecting with others

Dispersion V2 - withdrawal




What feels right

65%
60%
55%
50%
45%
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35%
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25%
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—-@-Feel worn out by everything -0-Nothing seems to work

.

75 week wait Poor service—=

1
This Year's Premium

£498.36
rlicking here

. ﬁ? )

Change delivery options >

£498.36

4 Follow my parcel
2420 32 . > Find out where your parcel has been on its journey
. ( . to you

Barcode number: TOOH2A0268445328

Low standards
OFFICIALLY DONE WITH
NETFLIX
(Check my bookmg)

(et army oooking and rtndcpsns? ) | - s TV isn't part of your Netflix
i ) Household

"1 iy your omn Notfhx today

Thank you. Below you can find a selection
of topics | can help you with

These topics are currently very popular

7~ S e
( | want to rebook ) f\ | want to get a refund )

( COVID-19 testing requirements )

( Affected by recent flight schedule update )

Go to the main msnu\
Can't speak to a human

School disruption _ -

Netflix turned on us!

Exhaustion V2 - broken system

the
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% Had a 5%+ pay increase in last year
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Inequality V2



Doom merchants?

Truth seekers
Thought starters
Opportunity hunters
|dea generators
Path plotters

Dear Laura & Alison... is it really this bad? thSeCOI'e



unf 9|
unf 6
unfr ¢
AeN 92
AeN 61
Ae 21
AeN
1dy ge
1y L2
ady |
1dy 9
JeN LE
1N 72
1N L
Je\ 01
IEeN €
de4 ¢
g4 /1
g4 0l
g4 ¢
uer /¢
uer 0z
uer €|
uer 9
22q 0€
2@ L2
22 91
o 6
Jod ¢
AON G2
AON 81
AON ||
AON ¥
120 8¢
10 L2
120 t7L
10 /L

2023

imism by week
2022

Families: opt

55%
35%
25%
15%

5%
-5%

45%

£50k+ income

£30-50k income

-@®-£0-30k income

SCcore

the

Depends on your boat!
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Net trust in the Supermarkets
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We thought you had our back
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Used Aldi in last week
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30%

20%

10%

0%

Bought frozen in last week

80%
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40%

20%

0%

Smaller say/do gaps




Have savings which I'm adding to

30%
28%
26% 200
2000 :
24% OF Q 00 ~ Meal planning
SRS o0 L t and fish
® 08 ess meat and fis
22% o’...°o ..::o.’o.o‘° .
'o.o'o.. e
(o)

20% A Cut back on takeaways
. Seek out lowest petrol
8% Switched broadband

Changed insurance
16% Cancelled subscription
O C C O 0O % % % = > > Cc Cc Cc =S = O
Ssﬂi}&gg%%ggzaaiig Said no to invites
gﬁmggggmgmm‘“i’%\—m: Went DIY on a holiday
Still losing ground
-@-2020 -@-2021 -0-2022 -0-2023

the

Despite actions, savings down SCore
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Adaptive behaviours = quiet life
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If I'm honest my life is boring

52%
50%
50%
47%
40%
32%

65

18-24 25-34 35-44 45-54 55-64 +

M Disagree [ Agree

Reassessed my life and reprioritised things
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Quiet is boring = what can | do?




Attitudes towards life

65% 58%
60% Despair 6%
55% 54%

50% 52% ‘
i : What |

want to do
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B Reasssessed my life -O-Next 12 months will be better

From a position of hope



Clarity on life goals

Pretty clear

Unclear In between Extremely clear

M Total UK Reassessing life

E |
Too many oaIs’
Drink less o v

Become a runner =
Change job

New car

Start podcast

| Big holiday

Scratch cook

Pay off dept

-

N

Vague goals 'f‘

Achieve somethln

Problem - reassessing aimless

Do myself proud
bBe happy . )

.,/xx l"

L B
Swayed by
others’ goals

Vine
e

S = v .
—lIl= " —— . '
Sights on forever ’

_home (not credit

® card debt/savings)
- “

the
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Put off doing

Get busy today Forget tomorrow

30% ‘
24% ‘
= 19% ‘
18%
19%
35% \
29% \
33% \
29%
32%
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M Not reassessing life Reassessing life

Drawn to today - procrastination




Personal planning horizon

NOVW life
Survival

8% 6%

One day! A week A month 2-3 mths 3-6 mths 6-9 mths

| Old life (all times asked) Current life (4 weeks to 26 May)

Lack of mid-term goals



The things which make you put things off

Lack of motivation | 80%
Unclear start | 79% Tomorrow...
Side-tracked

Too tired
Money scarcity
Wrong place feeling

Overwhelm

Skill shortage

Time scarcity

Needs time pressure
Decision struggle
Fear of failure

No support

Poor prioritising

Inaction fosters unhelpful possibilities Score



Jobs to be done vs. procrastination

| @ Starting a business @® Will update

] Returning unwanted items

Making complaints
| @ Debt payment @ Insurance sorting

. @ Meter reading

Put off doing

Pro%otion request@ Mental health agpointment ® Exercising
] P Creating emergency fund
o ® Job hunt Retirement planning : : 9
House move ® DY @ Challenging conversation
T @ Skill learning ® raci foeli
@ Investing mone clcllnte) pottirirstetiine)s
9 y : @ Goal planning
i Q : : @ New skill
@ Tricky work conversations : @ Healthier eating
® Traveliing Life admin @ Health checks
| [

@ Getting on to of finances

@ Phoning F&F

® Family visit

Quﬂty time with F&F
® Going laund

@ Home tidying

@ Checking bank balance
Y @ Grocery shopping

Want to do each thing

\ 4

Procrastination is personal and situational

the

SCcore



Jobs to be done vs. procrastination

A

ting emergency fund

Returning unwanted items

o
o - Making complaints
: © v Savvy decisions today

. @ Meter reading

Put off doing

Life a

y baldnce - /o

@ Getting on to of finances

@ Phoning F&F
Stay connected today
@ Family visit
Quality time with F&F

Jdo |${;§nm-dacngtbank balance

@ Grocery shopping

Want to do each thing

[
>

Procrastination is personal and situational

the

Score



How can
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I Question score I
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to do
about...
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Coach
Participates
Asks

Raises questions
Explores

Listens

Mentor
Directs
Advises

Finds solutions

Recommends
Guides

Be more mentor vs. coach

the

Score



The Eisenhower Decision Matrix

Urgent Not urgent
-+
C
e
S Do METY
CEL Start now Break it down
-+
-
©
jut
2 Delete
E Ignore the distraction
®)
Z

the

Get us focus on the important SCore
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INSANELY
EASY WAYS
TOSAVE
MONEYON = %% °
GROCERIES 9% -

LEARN MORE >

New role models
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Show us how sScore



Lesson Complete!

Earn another 20 XP today to
reach your daily goal

CONTINUE

You are now 7% fluent in
Spanish!

BOOOLVLOLO

7 Day Streak!

Complete a lesson every day to
build your streak

CONTINUE

Encourage us to keep going

the

Score



One size
doesn't
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Complication score



Age
i @ Search | Q @ Cancel | nco me
score Rl Region

.Content type w E Year created w Q Macro topic w Q prilldown w a Permission w == Advanced w % Tags w U rbanlty

®

(G e~ | . Working status
Financial confidence

Social confidence
Emotional needs

Weekly report Top line findings Catch up webinar
19 May 2023 19 May 2023 9 May 2023

ﬂ Weekly subscriber ﬂ Weekly subscriber a All subscribers Q Search | Q © Cancel

score

.Contennypev ﬁ Year created w Macro topic w Q Drilldown w a Permission w 2= Advanced w Salcombe

Savvy suppers

Amazon Prime Day

Autumn/winter

Black Friday x . KOKORO
Christmas

Coronation

Dry January

Easter

Eurovision Finances?

Halloween Fingers in our
International Women's Day ears

January sales
Mother's Day

New Year's Eve
Passover

Personal events/celebrations
Pride month
Ramadan

School holidays
Spring/summer

The Queen's passing
Valentine's Day
World Cup

Category purchasing
Events

Food/diet
Health/wellbeing
Holidays
Lifestyle/daily life
Online/tech
Personal finance
Property
Socio-political
Working life

Proposal Community film Weekly report
16 May 2022 5 May 2023 Weekly subscriber

Generation
Rent

gooOoooooo’so

B All subscribers a 8 12 May 2023

Risk-full

Generation A-Z ignorance

O0000000000000000[’0000

the

We constantly review the personal and situational §coOre
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U35s - reinvention needed SCcore



Net optimism by age

44% 45%

18-24 25-34 35-44 45-54 55-64 65+

Tend to put things off

inm.

18-24 25-34 35-44 45-54 55-64 65+

35% 31% 33%

Put faith in good things happening ScCore
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Some existential threats Score




& FREE J@
. SPIRITS !

Athletic
Greens

O

ULTIMATE DAILY
Our Most Complete Supplement

Polarising attitudes/behaviours on health sScore



Dental health issues concerned about

All other Teeth Enamel Crooked Disco-
problems  grinding erosion teeth loured teeth

M Total UK ™ TikTok users

|ing This Filter to see
+ pat I'd look like with
perfect teeth

USing this
'dlook like

S/ tee

<
-
- ~

(i)
”;’Q a N
p

b

©

.‘

— >
of Wiie

—

» e

hillennial_rdh - 8-31 2 1864  @marpawelka - 6-14 3897
@miadio - 63

ling your teeth safe? @acerendulicc ad Filed off my own darn buckteeth

ptist #teeth #filingdown #duet Cr ¥ :g 1 Filing my teeth down #fyp #dentist #notreally a #SelfCareRoutine #dentist #teeth 4

ound @lmanOriginal Sour g J1 -@MiaDio Ihope | make Y J ppieMix-@Diplo Wish-1 B

Unrealistic/unhealthy standards Score



Struggling to focus Google searches for ADHD

10[00[0]0)
250000
200000
150000
18-24  25-34  35-44 | 45-54  55-64 65+ 100000
Used in last 7 days 50000
0]
Used Instagram

W Used TikTok

Lockdown

Jan 2004 May 2023

S R o o\°I R R o
N~ (ce) ™M O ™M Al oN
< < < ™ al —

18-24 25-34 35-44 45-54 55-64 65+

5.4 billion adults
$332 billion on digital advertising
$60 per adult

Attention deficit is a real problem

the

SCcore
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Thele needs tobe a health warnmg
crypto trading can lead to addiction

)

’ Ell legislators step up efforts towards regulating AI =

Javier Espinoza in Brussels and Alice Hancock in Strasbourg

ll"_ \ . - <=
L[ A
)

(

Meteoric rise in power of } Smartphones and soc1al media are
‘finfluencers’ sparks concerns destroying children’s mental health
. - B ~ ‘ # oz -

the

Need protecting from the extremes Score



the

Families: survival and recovery Score



Financial situation

Last 4 weeks

18-24 25-34 35-44 45-54 55-64

11%
14%

7%
20%
27%
38%

1

M Have mortgage Have savings and adding to

Kids are a big financial commitment



Think inflation is growing at 10%+

18-24 25-34 35-44 45-54 55-64 65+

Describe financial situation as stable

Two-year UK
mortgage rate rises
18-24 25-34 35-44 45-54 55-64 65+ abOVe 6%

24%

the

Caught out by inflation Score



Terrified about their finances

60%

55%

50%

45%

40%

35%

30%

25%

Winter

energy
bills

_—
Freedom
day
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= Families Non-families

Unforeseen costs a hammer blow
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Compromises feel b



Planning horizon = one day \)x
| 5% [

France Sweden Germany
SOURCE - OECD

NEWS

UK parents spend a third of income on
childcare compared to 1% in Germany
and 5% in Sweden

S I ,

How your internet prices can rocket
. | Monthly Monthly
Provider & i % Monthl Annual
e R ifoene
AT L T T T
25% 17% 1%

£0'30k £30-50k 3 5-44 SOURCE: Citizen" sAdwce Bureau, Prices correct o_n_March 10
income income income '/'-
M Pre-pandemic life Right now 'Soarmg UK demand for rented homes
W pushes cost to near £1,000
‘R I 1IN N | N -

the

Low-income families especially vulnerable Score



Feel under pressure to achieve

Nurture family — +16%

Be debt-free — +13%
Balance work-life — +10%
Good mental health — +10%
Plan retirement — +9%
Money stability — +9%
e S T — +8%

Own a home — +8%
Happily partnered — +6%
Physical health — +6%
Advance career — +6%
Explore new places — +4%
Foster great friendships — +3%
0% 10% 20% 30% 40% 50% 60%

Families with kids at home M Total UK

Encouragement needed



Trip out of the house was enjoyable

70%

65%

60% o N\»V/\J\ J

55%

o f \/

45%

-

o HESHUGBMR ol |

| DaKenNouse

40%

= Families Non-families

Getting out feels so good



GRANDESSA

Peanut Butter
smooth/Crunchy

340g 99P

42032 29.1p per 1009

ZRefresh me/my ' home thy Prove you re on‘my S|de
>Next Primarkiiesss Martin Lewis

‘Grind- |t out tactics
Loyalty cards, OL

V &

‘Good over perfectlon

S No- fr|IIs honesty
“Pub in the park:%s 4,.,, Merlm assw bt
= 7\ ” ‘

Travelodge

Key territories and winning brands




Empty nesters - a different ending




Net optimism by week

40% it
Have savings (now
gathering interest)
30%
&
\v_'
20% o
10% O,
Freedom ; --
0% day House market
\/ energy OK-ish
i bills
2021 2022
-20% CCOsSSS >X>XNcSS OBV VCcoasssS>cSs5S5 O
©T © O 5 5 O T QQ =
SRES5I33255280024083885I<33233
AN — N‘_'\g‘_ ~ T AN — oY AN — NaF — ‘:.'"”" y

More energy ...
than in a while

—

—-o-Under 55s —o-Over 55s

Saw risks/now see opportunity Score



Agreement with each

ecessary adaptio Preference

M Enjoyed being at home/want to continue Ready for new challenges/discoveries

Genuinely happy with simple life



CANCER PATIENTS STARTING TREATMENT WITHIN TWO MONTHS OF URGENT GP REFERRAL
Terrified by...

| > |I\HH“““
- | ||| 1
”ll""lr l
A i’
2009 2010 2011 2012 2013 0
.' J . , N
S 2

18-24 25-34 35-44 45-54 55-64 65+

Waiting more than two months
SUUOUI OM) UTYIIM UG

59%
72%
77%
75%

M Your health Money finances

A healthy life is a happy life
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MODERATE

£20,200

£29,100

MINIMUM

£10,200

£15,700

But still big questions around money



How brands can help

Help me enjoy Help me protect Help me stay
being at home those closest to safe
me

M Total UK “ Over 55s

Opportunity = content ending



Inheritance conversation
More views, remove guilt

Freedom™ et~ T =<5l My own rules =
Over 60s single hol_lda SSeaaf'Caravans, camper vans

the

Key territories and winning brands Score



Re-energise me

o Hacks, cuts and Embracing 03 More in 0 Modest 0 Getaways
bleeding funds Simplicity 2.0 than out mixology refined

| B

Challenge 4

More in than out

Durng the pandermic,our homes became incredible, do-t-a spaces
offices, dasstooms, hangout spots, and even gyms

Despite no restrictions, we continue 10 spend a ot of ime at home.

- now foa necton, relaxaton,

I The tricky part is knowing when 1o venture out. We're cautious.

they
5 t0.3c0) o going o places and times we know wil be buzzing.

How can brands plug into the dance between home
safety and exploration’

Nudge me 0 connection

KOXKORO

Nudge me 10 Connection

Every week

fortnight
month

Nudge me 10 connection

A of e Dat, e Seel we've &

score

plug in

Narratives to
tapinto

Please look after
yourselt scrolling for 100
fong isn't good for you

We'e tired of extremes. = |
let's make space sensible. ) %
the debate

Let's make change. we.

can't keep saying Ws.a Yoch'

trap - and then feeding felarscmpimon  Bskeode by Seckcomsten s Embrace the role of

5 b screentime, s there &

el P wih cenchoest sdice,  mesages eg.pad-for  overwhelm, encourage us
Cesgerwberhangie dulenge e mpomile s bom Uecuerces, 1o oy the il
. St 5 hesy yoursel messages  wod a5 unkoids, ot
teeth fooks bk this pusdsrsiobirncy e vough the screen
KOKORO

the

score



score
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