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Highest since May ‘22
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•Net optimism
•4-week rolling
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Situation

Messy!
335k interviews over 3 years

50+ households tracked



Freedom 

Day

Still far from normal

•My life feels normal
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Health concerns = not normal

•Covid deaths vs. feelings of normality
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Money concerns = not normal

•CPI vs. feelings of normality
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Three big forces

Dispersion Exhaustion Inequality



Dispersion V2 - withdrawal

20%

25%

30%

35%

40%

45%

4
 F

e
b

4
 M

a
r

1
 A

p
r

2
9
 A

p
r

2
7
 M

a
y

2
4
 J

u
n

2
2
 J

u
l

1
9
 A

u
g

1
6
 S

e
p

1
4
 O

ct

1
1
 N

o
v

9
 D

e
c

6
 J

a
n

3
 F

e
b

3
 M

a
r

3
1
 M

a
r

2
8
 A

p
r

2
6
 M

a
y

Me time Time connecting with others

•What feels right

20232022

Protect my energy: reflect, go easy

Protect my spend: compromise free

Protect my peace: avoid anxieties 



Exhaustion V2 – broken system
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Feel worn out by everything Nothing seems to work

•What feels right

202320222021

No reward for loyalty

School disruption

Eye-watering rises

Netflix turned on us!

Low standards

Poor service 

Can’t speak to a human

75 week wait

Making up the rules



Inequality V2

6% 9% 14% 18% 19% 21% 28% 44%

•% Had a 5%+ pay increase in last year



Dear Laura & Alison… is it really this bad?

Doom merchants?
Truth seekers
Thought starters
Opportunity hunters
Idea generators 
Path plotters



Depends on your boat!

•Families: optimism by week
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You don’t care about us

•Net trust in the Government
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We thought you had our back
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Supermarket - net trust CPI Food inflation

•Net trust in the Supermarkets
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Smaller say/do gaps
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•Used Aldi in last week

•Bought frozen in last week
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Despite actions, savings down
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•Have savings which I’m adding to

Still losing ground

Meal planning

Less meat and fish

Switched to OL 

Buying frozen 

Going out less

Cut back on takeaways

Seek out lowest petrol

Switched broadband

Changed insurance 

Cancelled subscription

Said no to invites

Went DIY on a holiday



Adaptive behaviours → quiet life

•Went out for a walk •Bought food to go

•Went to local store•Used a pub

•Got together with F&F •Went to large-scale event

•Went to small-scale event•Went to restaurant
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Say it’s what we want
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•Seen the benefits of a ‘slower life' and 
intend to continue
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Complication

more

want 

we 



Quiet is boring → what can I do?
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•Reassessed my life and reprioritised things
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Disagree Agree

•If I’m honest my life is boring
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From a position of hope
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Reasssessed my life Next 12 months will be better

•Attitudes towards life

What I 
need to do

What I 
want to do

Despair

Hope



Problem – reassessing aimlessly!

13% 32% 39% 16%13% 31% 39% 16%

Unclear In between Pretty clear Extremely clear

Total UK Reassessing life

•Clarity on life goals

Too many goals

Drink less

Become a runner

Change job

New car 

Start podcast

Big holiday

Scratch cook

Pay off debt

Swayed by 

others’ goals

Vague goals 

Achieve something

Do myself proud

Be happy

Skip-a-go goals

Sights on forever 

home (not credit 

card debt/savings)



Drawn to today → procrastination
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Not reassessing life Reassessing life

•Put off doing

Get busy today Forget tomorrow



Lack of mid-term goals

13% 19% 25% 17% 11% 8%18% 22% 26% 15% 8% 6%

One day! A week A month 2-3 mths 3-6 mths 6-9 mths

Old life (all times asked) Current life (4 weeks to 26 May)

•Personal planning horizon

Old life

What next?     ………………..

NOW life

Survival………….

Focused

Less wobbled by problems 

Less tempted by cheats

Motivated 

Do-able deadline looms 
Picture the wining feeling



Inaction fosters unhelpful possibilities

•The things which make you put things off

80%

79%

79%

77%

76%

75%

75%

73%

70%

70%

68%

67%

67%

66%

Lack of motivation

Unclear start

Side-tracked

Too tired

Money scarcity

Wrong place feeling

Overwhelm

Skill shortage

Time scarcity

Needs time pressure

Decision struggle

Fear of failure

No support

Poor prioritising

Tomorrow…



Procrastination is personal and situational

Starting a business
Will update

Exercising
Mental health appointmentPromotion request

Creating emergency fund

Retirement planning
Job hunt

House move Challenging conversation
DIY

Skill learning
Facing your feelings

Investing money
Goal planning

New skill
Tricky work conversations

Healthier eating
Travelling

Health checks
Home tidyingLife admin

Getting on to of finances

Making complaints

Returning unwanted items

Phoning F&F

Debt payment
Insurance sorting

Family visit

Meter reading Quality time with F&F

Checking bank balance
Going laundry

Grocery shopping0

5

10

15

20

25

30

35

40

45

0 5 10 15 20 25 30 35 40 45 50

•Jobs to be done vs. procrastination

Want to do each thing
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Procrastination is personal and situational

Starting a business
Will update

Exercising
Mental health appointmentPromotion request

Creating emergency fund

Retirement planning
Job hunt

House move Challenging conversation
DIY

Skill learning
Facing your feelings

Investing money
Goal planning

New skill
Tricky work conversations

Healthier eating
Travelling

Health checks
Home tidyingLife admin

Getting on to of finances

Making complaints

Returning unwanted items

Phoning F&F

Debt payment
Insurance sorting

Family visit

Meter reading Quality time with F&F

Checking bank balance
Going laundry

Grocery shopping0
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•Jobs to be done vs. procrastination

Want to do each thing
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Savvy decisions today

Today's to-do list

Stay connected today

Prioritise my health

Face into emotions

Everyday balance 

Big step for my future 

New experiences



Question

How can 
brands 
help?



Be more mentor vs. coach 

Mentor

Directs

Advises

Finds solutions

Recommends 

Guides 

Coach

Participates

Asks

Raises questions

Explores

Listens

I don’t 

know what 

to do 

about…

Do what’s 

right for 

you



Get us focus on the important

•The Eisenhower Decision Matrix

•Urgent •Not urgent

•N
o

t 
im

p
o

rt
a
n

t
•I

m
p

o
rt

a
n

t

Plan

Break it down

Do it quickly

Minimum viable product 

Do

Start now

Delete

Ignore the distraction



Show us how

Realistic Clear/curated New role models



Encourage us to keep going



Complication

One size 

doesn’t 

fit all



We constantly review the personal and situational

Age

Income

Region

Urbanity

Working status

Financial confidence

Social confidence

Emotional needs



U35s – reinvention needed



Put faith in good things happening

44% 45% 29% 12% 14% 22%

18-24 25-34 35-44 45-54 55-64 65+

•Net optimism by age

•Tend to put things off

35% 31% 33% 25% 19% 12%

18-24 25-34 35-44 45-54 55-64 65+



Some existential threats

•Each aspect of life ‘hard’ for Gen X/Alpha 
vs. others
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Will I ever be able 

to buy a house?

Will a robot 

do my job?

I never see my 

boss anymore…

Is a degree 

worth it?

A wedding is a 

house deposit

Will travel be ‘only 

for the rich’?



Polarising attitudes/behaviours on health



Unrealistic/unhealthy standards
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1
8
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2
0
%

2
9
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All other

problems

Teeth

grinding

Enamel

erosion

Crooked

teeth

Disco-

loured teeth

Total UK TikTok users

•Dental health issues concerned about



Attention deficit is a real problem 

24% 18% 20% 14% 8% 3%

18-24 25-34 35-44 45-54 55-64 65+
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0
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2
1
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8
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4
%

18-24 25-34 35-44 45-54 55-64 65+

Used Instagram

Used TikTok

•Struggling to focus

•Used in last 7 days

•Google searches for ADHD

5.4 billion adults 

$332 billion on digital advertising

$60 per adult

Jan 2004 May 2023

0

50000

100000

150000

200000

250000

300000

Category 1Category 2Category 3Category 4

Lockdown



Key territories and winning brands

Resilience 

Gym Shark

Real connection

Soho house

Unbeatable value

Beauty Pie

Updates for less 

Vinted

Clear goal setting 

Nude

Financial planning

Moneybox

Determined role models

Women’s football

Healthy living 

Oura



Need protecting from the extremes



Families: survival and recovery 



Kids are a big financial commitment

•Financial situation
•Last 4 weeks
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18-24 25-34 35-44 45-54 55-64 65+

Have mortgage Have savings and adding to



Caught out by inflation

9% 13% 23% 34% 39% 41%

18-24 25-34 35-44 45-54 55-64 65+

34% 26% 24% 25% 32% 48%

18-24 25-34 35-44 45-54 55-64 65+

•Think inflation is growing at 10%+

•Describe financial situation as stable



Unforeseen costs a hammer blow

25%

30%

35%

40%

45%

50%

55%

60%

1
0
 A

u
g

7
 S

e
p

5
 O

ct
2
 N

o
v

3
0
 N

o
v

4
 J

a
n

2
9
 J

a
n

2
6
 F

e
b

2
6
 M

a
r

2
3
 A

p
r

2
1
 M

a
y

1
8
 J

u
n

1
6
 J

u
l

1
3
 A

u
g

1
0
 S

e
p

8
 O

ct
5
 N

o
v

3
 D

e
c

3
1
 D

e
c

2
8
 J

a
n

2
5
 F

e
b

2
5
 M

a
r

2
2
 A

p
r

2
0
 M

a
y

1
7
 J

u
n

1
5
 J

u
l

1
2
 A

u
g

9
 S

e
p

7
 O

ct
4
 N

o
v

2
 D

e
c

3
0
 D

e
c

2
7
 J

a
n

2
4
 F

e
b

2
4
 M

a
r

2
1
 A

p
r

1
9
 M

a
y

1
6
 J

u
n

Families Non-families

•Terrified about their finances

2023202220212020

Childcare costs

School demands

Car maintenance 

March 

2022

Freedom 

day

Winter 

energy 

bills



•Feel under pressure to achieve

Focused on surviving today

1
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2
1
%

3
9
%

2
2
%

2
0
%

1
9
%

2
9
%

4
7
%

2
9
%

2
7
%

Constant

demands of other

people

Messy house Money worries Saying no to the

kids

Nothing to look

forward to

Total UK Families



Compromises feel bigger

Stalling house market 

→ squeezed for space

Food on the table 

vs. healthy food
Cancelling charity 

donations

Delaying trips to 

the dentist

Taking kids out of 

school of a holiday

Feeling messy/ 

out-of-date



Low-income families especially vulnerable

•Planning horizon = one day

15% 10% 8%25% 17% 11%

£0-30k

income

£30-50k

income

35-44

income

Pre-pandemic life Right now

+15%

+7%

+3%



Encouragement needed

0% 10% 20% 30% 40% 50% 60%

Foster great friendships

Explore new places

Advance career

Physical health

Happily partnered

Own a home

Enjoy hobbies

Money stability

Plan retirement

Good mental health

Balance work-life

Be debt-free

Nurture family

Families with kids at home Total UK

•Feel under pressure to achieve

+16%

+13%

+10%

+10%

+9%

+9%

+8%

+8%

+6%

+6%

+6%

+4%

+3%



Getting out feels so good

40%

45%

50%

55%

60%

65%

70%
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Families Non-families

•Trip out of the house was enjoyable

202320222021



Key territories and winning brands

Refresh me/my home

Next, Primark

Prove you’re on my side

Martin Lewis

Grind-it-out tactics

Loyalty cards, OL

Say YES!

TUI all-inclusive

Good over perfection

Pub in the park

Bundled value

Merlin pass 

No-frills honesty

Travelodge

Space enhancers 

Wickes, B&Q



Empty nesters – a different ending



Saw risks/now see opportunity
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Under 55s Over 55s

•Net optimism by week

202320222021

Have savings (now 

gathering interest)

House market 

OK-ish

More energy 

than in a while

March 

2022

Freedom 

day Winter 

energy 

bills



Genuinely happy with simple life
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18-24 25-34 35-44 45-54 55-64 65+

Enjoyed being at home/want to continue Ready for new challenges/discoveries

•Agreement with each

Necessary adaption Preference



A healthy life is a happy life
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18-24 25-34 35-44 45-54 55-64 65+

Your health Money finances

•Terrified by…

Know this

Remember 
this



But still big questions around money

Inheritance 

from their 

parents

Down-sizing?

Equity relief?

How much is 

enough?
What to leave 

behind?



Opportunity = content ending

•How brands can help

5
3
%

6
1
%

6
0
%

5
9
%

6
8
%

6
8
%

Help me enjoy

being at home

Help me protect

those closest to

me

Help me stay

safe

Total UK Over 55s



Key territories and winning brands

Don’t delay on health

Private GPs, surgery

Tip-top senses

Laser eye, discrete audio aids

Healthy habits

Personalised supplements

Inheritance conversation

More views, remove guilt

Freedom

Over 60s single holidays

My own rules

Caravans, camper vans 

Dream home

New kitchen, visitor annexe

Happy care 

Contentment not constraint



Every week
fortnight
month
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